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Keells Supermarkets: Visual identity development, store design, POS design & communication, brand guidelines.
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Keells Supermarkets: Visual identity development, store design, POS design & communication, brand guidelines.
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Keells Supermarkets: Catalogue development + guidelines.




Keells Supermarkets: Visual identity development for Keells “Good” and “Better” range, logo design, packaging design, brand guidelines.
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Priceline Pharmacy: Design of Christmas 2019 campaign concept and rollout, ongoing tactical campaign approaches and marketing rollout.
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Priceline Pharmacy: Spring campaign rollout for 2020, print and store collateral + outdoor signage.




Natvia: Visual identity development for Natvia “Panfry” range, logo design, packaging design, brand guidelines.
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Cookie Culture: Brand Identity - logo design, social media look and feel + limited print collateral
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More health benefits, more sustainability,
more guilt free moments, more treating kids
..we're more than a spread!
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Nuttvia: Brand strategy and positioning with creative execution across print and social
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Nuttvia: Brand strategy and positioning with creative execution across print and social
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Coles Financial Services: Monthly eDM design, campaign development and rollout across digital and print, finished artwork, brand guardianship.
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Juice with us and we'll look after you.
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Daily Dose Nutrition: Brand Identity - logo design, social media look and feel + limited print collateral
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NOURISHING OIL WIPES

Organic Coconut, Jojoba
Seed & Rose Hip Oil

s Removes makeup
« Rich in antioxidants
AN + Cleans & hydrates skin

~thank goodness-

» Improves skin tone
« Soft bamboo fibre
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JAK Organics: Visual identity development for JAK Organics, logo design, packaging design, all print collateral and marketing.
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PATCH Strips: Print and digital collateral + social and brand guidelines
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Keells Supermarkets: Visual identity development for Keells “Organic” range, logo design,

packaging design, brand guidelines.
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